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A transformação da IA está apenas começando

IA gerativa será uma parceira 
da força de trabalho para
 

das empresas no mundo1

90%

das soluções de IA 
gerativa serão 
multimodais2

40%+2027

2025

das decisões diárias dos 
negócios serão tomadas por 
agentes de AI3

15%+ 2028

dos modelos de IA gerativa que as 
empresas usam serão específicos
para uma indústria (ou função)3

50%+2027

Sources: 1. Gartner, Sep 2024.  2. Gartner, Apr 2024.  3. Gartner, Oct 2024.

What kind of tree is this?



A evolução 
é palpavél

Movie Gen
October 2024EMU video

November 2023
Make a Video

September 2022



https://docs.google.com/file/d/1EZjwYsFh6dvnzlDLPM5rVXMv1XuAoWYn/preview




@gabidepretas@paulofaguiar@daphneruivo

https://www.instagram.com/paulofaguiar/
https://docs.google.com/file/d/1ZCs9ekdVgStzgrCOQGp9tccqz2D1x0eO/preview
https://docs.google.com/file/d/1e_MJ4TSjH9G2rxNf2HwouZ3zmWWg8j34/preview
https://docs.google.com/file/d/1z0MfT_gIB7DgrkamXRfrMXDgAnRsQVYF/preview


https://docs.google.com/file/d/1RxFkRBSclQtBGChvuP4XKnKur4IJechW/preview


Criativo é o novo target.



Conteúdo criativo diversificado 
pode ajudar a alcançar novos 
públicos e impactar o 
desempenho dos anúncios.

9%
Alcance incremental

32%
Aumento da eficiência

Mangata & Gallo

Sponsored

Shop now

Shop now

Top stat: We found that the more visually distinct the creatives,* the higher the performance lift of diverse creatives over identical creatives. We saw that the lift in performance (in test vs control) was 32% when the creatives in the diverse cell were most visually distinct,* 
compared to 2% when the creatives in the diverse cell were most visually similar.*
These results were derived from a scaled backend test comparing the performance of two identical vs two non-identical (creatively diverse) creatives in 2703 ad sets across verticals from 04-04-2021 to 04-26-2021. This analysis was limited to static ads only.
*Visual similarity as defined by distance in a vector-based, ML-derived mapping of image contents.



Ultimamente, temos 
pedido que vocês façam mais. 
Mais visuais, mais mensagens, 
mais conceitos, com mais 
frequência.

UPLOADED IMAGE



Recursos
Criativos
Ferramentas que podem ajudar
você a diversificar seu conteúdo 
criativo de forma eficaz, maximizar 
seus recursos e impulsionar o 
desempenho incremental. 



Ferramentas de IA Generativo para Ads continuam a ganhar espaço 

Expand image 4M+
de anunciantes que usam 
as nossas ferramentas de 
criatividade de  IA 
generativa1

15M
de anúncios criados 
em 1 mês2

7.6%
mais conversões, em média, 
para campanhas publicitárias 
que usam geração de imagens3

Sources:  1. Meta Q424 earnings, Jan 2025.  2. Meta data, Aug 2024.  3. Meta data, Aug 2024. Analysis of scaled back-end CS-BQRT test conducted across 18 verticals and all regions, with 2775 active ads for 6/12 - 6/23; the 
100% ad segment included 1000 ads. Performance gains compared to campaigns with no ads opted into Advantage+ Creative Generative AI is 11% higher click-through-rate and 7.6% higher conversion rate. 



Recursos criativos de GenAI disponíveis no Ads Manager

Ajustes menores Transformações maiores

Image 
expansion

Text 
generation

Image 
animation

Background generation 
for Advantage+ catalog

Background generation and 
Full image generation

CATALOG ENABLED CATALOG ENABLEDCATALOG ENABLED



Recursos adicionais de aprendizado de GenAI

Blueprint: GenAI for Marketers Blueprint: Background & Image 
Generation

Blueprint: Image Expansion

https://www.facebookblueprint.com/student/path/628781-generative-ai-for-marketers
https://www.facebookblueprint.com/student/path/628781/activity/642166#_=_
https://www.facebookblueprint.com/student/path/628781/activity/642166#_=_
https://www.facebookblueprint.com/student/path/628781/activity/642167


Criar é humano



IA e

criativos

A llama wearing headphones


