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Conversational experiences that
elevate brands
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24
93%

users have an
active WhatsApp
account

</
97 %

Of brazilian open
WhatsApp to read
or send messages
everyday 2

Fontes:1. Statista, Tri 3, 2024. 2. WhatsApp no Brasil 2025, Opinion Box, Abr 2025. 3. DataReportal, Fev 2025.

WhatsApp is
most open app in
Brazil .3



https://materiais.opinionbox.com/pesquisa-whatsapp-no-brasil
https://datareportal.com/reports/digital-2025-brazil
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Chaveiro se comunica com cliente
usando apenas figurinhas do

Adotar uma comunicagdo leve e criativa ajudou o empreendedor Ailton Alves a conquistar

@ WhatsApp, e conversa viraliza

consumidores e bombar nas redes, mas nem toda marca deve seguir a tendéncia. Veja
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It is a cultural ';;::f:::f:"
movement AR

Precisava fazer uma chave >

Perdiaminha 5 :; 4

Chaveiro viraliza ao responder clientes com figurinhas pelo WhatsApp — Foto: Reprodugao / X / Facebook

Fonte: Site Revista PENG, 22/08/2025 Fonte: https://festas.site/dicas/festa-whatsapp/


https://revistapegn.globo.com/redes-sociais/noticia/2025/08/chaveiro-se-comunica-com-cliente-usando-apenas-figurinhas-do-whatsapp-e-conversa-viraliza.ghtml
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If it's in the culture, it becomes conversation.

If it becomes conversation, it passes through WhatsApp.
Brands that understand this gain space in people's lives.




Inspiration

Whatsapp
Creative Lab

Unlocking Brand
Experiences
through
WhatsApp

A co-creation
program designed
to help brands build
creative and
engaging
experiences on
WhatsApp — from
product launches to
brand activations,
using the full
potential of the
platform.

Co-Creation

Production



https://docs.google.com/file/d/1mtfoL6yt9SjrEQzcKSle43sKKiHrZtqb/preview
https://docs.google.com/file/d/14Gqp-yqjMgBI4cMxNdEMQ6u_LA1zqyg6/preview

Whatsapp
Creative Lab

(I Kick-off
Meeting
Once approved,
Meta, 20DASH
and Smarters
meet with the
client to explain
the process and
collect the initial
briefing.

(2Client Briefing

Submission

Client fills in and
shares the
creative briefing
during kick-off.

How it Works (Step by Step)

(B)nspiration
Session
Immersion into
creative tools and
case studies —
tailored to client’s
objective.

(4 Co-Creation
Session
Joint ideation on
how to design the
WhatsApp
experience and
define campaign
entry points.

(SProduction
Phase

Development of
the experience

(bot + creative
assets) by
20DASH and
Smarters.

(6campaign
Launch &
Optimization
Campaign goes
live, with
follow-up and
optimization
sessions during
the live period.




Whatsapp
Creative Lab

Investment & Deliverables

20Dash +
Smarters

Deliverables

2

\_

Deep Dive Session (2h)
Co-Creation Session (3h)
Assets Production (8 assets x 3
formats = Total Assets 24)

Al Agent

<

4

Deep Dive Session (2h)
Co-Creation Session (3h)
CS Ai Agent Analysis
Midia Livre, CTX and PM
Brand Lift/ Conversion Lift

Investment

é h

Min Investments
A partir de BRL 160.000 (Al Agent)
BRL 56.000 (AD Factory)

\_ 4

BRL 250.000 (CTX)
BRL 70.000 (PM)
BRL 200.000 (Midia Livre)




Whatsapp

Creative Lab Estimative BOT Example Scenarios

Starter Advanced |
(Al BOTS / GAMES) (Al ASSET)

Al Powered BOT with groups functionalities Al Powered BOT with pe'rsonalized image and
or games. audio

Al-powered BOT experiences for WhatsApp that engage audiences at The Advanced Pack expands the Starter Pack with elevated Al
scale, from character-based chats and loyalty challenges to emoji experiences. personalized audio, custom visuals, and real-time AR
quizzes, interactive RPGs, real-time event hubs, and brand try-ons that deepen fan connections with artists, brands,
activations. and live events.

30K Unique Users: 30K Unigue Users:
EXTRA USER: BRL40c EXTRA USER: 98¢

Ultra personalized Al Videos

+ ADD O N S Next-level Al video personalization in WhatsApp, Starting from BRL
enabling brands to create tailored video messages for 5,00/asset

clients and transform user photos into animated tributes
for emotional, high-impact campaigns.
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NETFLIX [SINTONIA]

Starters

Al Bots / Games

I< 129 . Sintonia Netflix O &
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Fica ligeiro, parga. Sabe com quem
tu té falando? Catou meu contato
onde, tio?

tou meu contato onde, tio?
Nando que desenrolou

>

Fala ai, parca!

<
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WhatsApp bot that lets fans chat with a main
character, prove their loyalty, and even access the first
episode before the premiere

OMO EMOJI [QuizZ]
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DE TER UMA —

AMISA
AUTOGRAFADA
PELO VINI JR.

Quero ganhar a camisa de
‘OMO autografada pelo Vini Jr. >

;»-,,' Visitlink

womeseoaso
A

The highlight of an omnichannel campaign: An
emoji-based quiz where players guessed emoji
sequences to score points, climb the leaderboard,
and compete for Vini Jr. autographed t-shirts.

SXSW [EXPERT]

I'm Joana, and | would like a
list of four talks focused on
and the future.

Sure! Here's a st of talks from the.

SXSW event focusing on education
and technology:

1. *The Rise of Educational Apps®
- Explore the role of educational
apps in the learing process.
“The Future of Work: Preparing
Kids for Jobs of Tomorrow” -
Explore the skills and
competencies needed for future
jobs and discover how to assist
in preparing the next
generation.

“The Future of Learning" -
Explore emerging trends.
Read more

A Gen Al tool for SXSW 2024 that provides official
schedules, insider tips, and major unofficial
events, covering talks, tech sessions, concerts,
and film premieres.


https://docs.google.com/file/d/1JY7dFA54lhOmqXLRiBuTKaxyC1e9j1-J/preview
https://docs.google.com/file/d/1kkv8lM1KW__hpyZ2WTTxS5q6Tv58LBQz/preview
https://wa.me/5511998190020
https://wa.me/5511998190020

J

Whatsapp
Creative Lab

Starters

Al Bots / Games

MERCADO LIVRE [BBB] COMITE oLiMPICO [BR]

BS
CEXR2Y

Bis’s intelligent agent offered a unique interactive
RPG experience on WhatsApp Flows to engage
the audience at CCXP24

mercado
\ivre

As a major sponsor of BBB25, Mercado Livre Team Brasil’s intelligent agent used WhatsApp
created experiences that connected the reality Flows creatively, integrated with Meta’s
show’s audience in real time through challenges Conversions AP, offering features like medal

on WhatsApp. tables, game schedules, and athlete audio clips


https://docs.google.com/file/d/1HnS05qZP5FJAb84fSFhLVYi1JdpBVnkC/preview
https://docs.google.com/file/d/1a9IAc4pcZj-vTPLVtT584G_d2oFCrY-I/preview
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> Al Asset

CLOSE UP BELLO [BJOS] MARA [AR]

R r—— PR
< Mara - Beauty Chatbot < o Mara - Beauty Chatbot
g (T Lot dothis I order t helin your deciion
you can select one of the products
1 I need you to send me a photo coming up next and check in real
0 that | can show you how the time how it would look on you &
lipstick will look on you. It's
important that it's well lit and
without filters. ) — -
(&3 Please send me a photo to
analyse
Vintage Rosé - Iconic Nu
the website and try it out there! the websi
To find out more about the solution
and use this experience in your
products, leave your e-mail
address and we'll get back to you
¥ Ireceived your photo and | &3 Write your e-mail in the
already have the result! our@em: format:
+ C @9 + C @9
Innovative Al experiences. Songwriter: Users’ A gamified Al WhatsApp Asset for the Belos For the L'Oréal pilot, we created Mara, a
stories were transformed into personalized songs. Beijos campaign that let fans interact with singer WhatsApp-based Virtual Try-On experience using
On Screen: A WhatsApp action let people mark Belo, co-create his new song, and receive an Augmented Reality. Users can try product colors
their presence at the festival, wherever they were, exclusive preview of the unreleased track. in real time, directly within the conversation.

inspired by the Fake OOH trend.


https://docs.google.com/file/d/13r44jsB-8x7TmxEum8q16BLmdml_XEvW/preview
https://docs.google.com/file/d/16jq0AU_-fmqgWz-zbTbLFw9N7ASvvHKx/preview
https://docs.google.com/file/d/17BqoN3OJMNpKt0Hy70Kh2aXnkNq3E9ho/preview
https://docs.google.com/file/d/1tVF29ZZNtbwkWCmIdfE3GLd5vNox4Kbu/preview
https://docs.google.com/file/d/11hAAa3U07O0n_nj5N_VM8vaf4ezJkDuL/preview
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m— Al Asset

NATURA [ARGENTINA] MAGALU /MAES]

< CatilogoNatura @ Vocé esua Mae no
::r\‘asur‘?:rg\:::;: ver el catélogo de |§/ WH ATs
ué alegria verte por aquit & v da M L g .
ittt - agauu On Mother’s Day, while
Soy la Asistente Virual dela Natura Argentina’s i i i
Consutoria Natura y estés i social media fills with
o e il agle”t ;"ms to b‘r’1°5t nostalgic photo tributes
) sales by strengthenin e
tok el ol otiin oy el Lu elevated the tradition
relationships between by using generative Al on
ara mis nformacién sobre cémo Beauty Consultants S
msbestiiegir y ~on _ : : Dia das Maes.. her WhatsApp channel to
Privacidad". and their clients, with : transform users’ photos
new features like . . .
. . 5 - with their mothers into
SRR el e WHATS animated videos, allowing
e e Whaaag a2z el »Mmagatu thousands to celebrate in
WhatsApp Flows. | FAGAAGORAOSEU

a more personal and
innovative way.

Descubriajuntoa YasDipp)

D Faga a sua aqui @



https://docs.google.com/file/d/1gG9VPgSGa2KY8e3dQ6KcPNpySlTaslsl/preview
https://docs.google.com/file/d/1xN1hnxOyRM9e1E2Jzn5jujyUjbqrp-zh/preview
https://docs.google.com/file/d/1gYpmtH0LOsidIyspkCIHreSFXhp7SB7O/preview
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Pré Trabajo

Ideacion Workshop

Ediciéon de Ads

Produciéon del BOT (crono del parcero)

Ideacion

Ajustes Ads Envio v2 Feedback Ajustes Ads Entrega vFinal

Produccion del BOT (crono do parceiro) Todos participam

T Y I Ty e e

Cliente

Produccion del BOT (crono do parceiro) Parcero Bot




