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N Meta

Isso acontece porque | . p
o comportamento e | 70%

do tempo total de midia dos

dO COnsumidOP mUdOU - ‘ | p | - consumidores agora € gasto

com midia digital.
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59%

estao na segunda tela,
visualizando anuncios
em seus smartphones
enquanto assistem TV.?

Fonte: 1. GlobalWebIndex Q4 2022, 2. “Digital video viewers take TV to smaller
screens. Here’s a breakdown.” Insider Intelligence, novembro de 2022,
3. “CPG and Grocery Product Discovery 2023.” eMarketer, maio de 2023, n=1.455.
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netflix
Love that Threads launched on a

%} disneyuk and scuderiaferrari

b
. = Suit up
Working Mo A disneyuk - Original 2 scuderiaferrari

Q Public group - 35.8
A Q ®

000 Sl

Guides Featured Topics Files Red

——— Pessoas usando um dos NosSsos

Bt Live [& Photo

T L produtos todo mes

*R B8 @ & =

“WAILN VA 0N

Instagram Quest

WHO YA GOT?

Logan Allen 5
’ . §) A FIFA Women's World Cup
2023™

In partnership with FIFA
a ||m size 65, bUt you don’t @9 97K players
have half sizes in these flats... should | e b

go with 6 or 7?

Mitch Keller

Home Picks Standings Rules  Settings

3 Group Matches: 20 Jul - 22 Jul
Get all the questions correct for double the points!

Great question! They run small so |

= : .
eresenten v STFIUSXIM - , would go up to size 7.
= : Will Ada Hegerberg #= score a

LISTEN NOW goal?

WWW.SIRIUSXM.COM/FIRSTPITCH

Group A + NZL v. NOR + Thu, Jul 20 - 3:00 AM Gr¢

Yes

® & QA

Marketplace Notifications Me)

Awesome!

052 QP ABCT THEMEMRDIS

Source: Meta Q4 2023 Earnings
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215,706 views - Liked by alexisangelini

creators @lyrette_'s Instagram presence skyrocketed once
she focused on content she loves ¥ Head to our Instagram
Stories to learn which tool is crucial to her growth strategy
and how she stays inspired -~

As tend



ao aqui

IMPACTO DOS CRIADORES

36%

dos consumidores estao
assistindo a mais conteudo de
criadores do que ha um ano’

~y

8emcadall

dos consumidores em todo o mundo
dizem que frequentemente descobrem
produtos nas redes sociais?

Os cteators est

Fontes: 1. Relatério "Digital 2022: July Global Statshot" publicado pela We Are Social e Hootsuite, 2022. 2. Relatério "State of Connective Media" publicado pela We Are
Social e Hootsuite, 2021.
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Somos um
ecossistema
vibrante
onde a
cultura

prospera
para que
todos

alcancem

O SUCESSO
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aborar e ptoduzir cem a cultura
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Build connection points Co-create ideas Produce ideas that scale
between a specific + for the campaign + for Reels + Asset
territory and/or with the creators that diversification along the
community resonates with the Culture funnel

using CS methodology



diferentes territotios
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CONSULTORIAS

~ WOMEN MUSIC BRASILIDADES
AND TRENDS ‘

aquilo

trakpe que m T< L K

importa.

CULTURE SESS



Insights Winnin +
Deep Dive

Build connection points between a
specific territory and/or community




SESSAO 1 - DEEP DIVE

Originate

from cultufe

-

( @

INSIGHTS WINNIN
+

CONSULTORIAS
ESPECIALISTAS

OUTPUT:

FINAL MESSAGE
+

CREATORS TERRITORIES

A ANATOMIA DO
PLANEJAMENTO

E uma ferramenta com 23 perguntas poderosas l

ara envolver a GenZ na tomada de decisao e '
P _—

definir mensagens chaves objetivas.

_ " ”-s..q

- -"-., - v a
AN S ER
“ W

Questions on the following topics:

O What territory does the brand want to occupy?
Which GenZ does the brand want to speak to?

O  What conversations does the brand want to join?

(A INDICE )

12 VOLTA" (JI:TH[s)

/AN (7 Y= MENSAGENS
LRV IRY:V=-COMPORTAMENTO DO
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from cult

“

INSIGHTS WINNIN CO-CRIACAO
: , COM CREATORS
CONSULTORIAS DE 1 A 3 CREATORS POR SESSAO
ESPECIALISTAS CURADORIA
OUTPUT: CREATORS OUTPUT:
FINAL MESSAGE REELS IDEAS

CREATORS TERRITORIES ASSET IDEAS

SESSAO 2 - CO-CREATE



-CREATE ~
PRODUCAO

L J

1 TO 3 CREATORS 1 ORIGINAL REELS
(CONSULTANT) With Partnership ads
+ LOI/SPARK (PRODUCTION) Per creator
+ CLIENT
+ AGENCIES
+ META ( CS, SALES) -

VIDENTE EXPERT QR
TRAGO SUA

ROUPA BRANCA

DE VOLTA EM ATE 3 TONS

XOMOSS

branco 'i
absoluto 2

5 BRANDED ADS
per creator

adaptations included for
9:16 and 4:5







18MM

Views

2,7K UNILEVER: OMO °0 0

comments

@BRAND

RESULTS

({3

AD RECALL
Bench: 3.8pts

INgssafdelnovo vc com essa
sma roupa?”

,,_'_w ‘

’aMn

+

Most engaged

Collab Reels of the month

LIMPA PROFUNDAMENTE
SEM DANIFICAR OS TECIDOS

TORAIED

LIMPA PROFUNDAMENTE

SEM DANIFICAR OS TECIDOS [haatitanit LIS

"Are you
wearing the
same outfit
again?

ME:"

\ J

@ REELS + PARTNERSHIP ADS 1VIDEO 9:16 | 4:5 1VIDEO 9:16 | 4:5 1STATIC

Duration: 30 sec Duration: until 15 sec Duration: 6 sec Format: 1:1
On: creator / brand profile

On: brand profile On: brand profile On: brand profile


https://docs.google.com/file/d/1r22XJEcjIQZcgpcTdPEdlQTvhbGbS0xc/preview

55.8MM

Views

4,2K UNILEVER: OMO WHITES 200

comments

@BRAND

RESULTS

IElbranco ou'amarelo?)!

TRAGO SUA T 5 . 8 pts
ROUPA BRANCA AD RECALL

DE VOLTA EM ATE 3 TONS Bench: 4.1pts
absoluto T A1
Comlesseliook? _ k s MESSAGE
Is my shirt ASSOCIATIION
white or ‘ Bench: 0.6pts
yellow? L |
Mystery
solved,
bring back
whiteness...
+1.00pts
\- / \ 7 S - FAVORABILITY
Bench: 0.5pts
@ REELS + PARTNERSHIP ADS 1VIDEO 9:16 | 4:5 1VIDEO 9:16 | 4:5 1STATIC
Duration: 30 sec Duration: until 15 sec Duration: 6 sec Format: 1:1

On: creator / brand profile

On: brand profile On: brand profile On: brand profile


https://docs.google.com/file/d/1OQo8oYNXnEKohOwxbOH6mYs9tux7uji0/preview
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Gere demanda por
meilo da descoberta

INTENCAO

DE alcangar pessoas que ja querem ’ EXISTENTE

comprar de voceé.

PARA alcancar clientes novos ou
existentes que desejam o que vocé
oferece.

PUBLICOS INEXPLORADOS




No passado, o foco era executar uma
“big idea” em todos os canais...
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...mas apenas executar o basico limita
o potencial da plataforma



SUBINDO A BARRA .
De uma big idea



+ CULTURA + CREATORS
VER (OMO) o0

@CREATOR

! _j"; i

“Nossa¥delnovo vc com essa
mesma roupa?” W

" k-
P

@BRAND

ultrapower

ultrapowd

( (4
o

LIMPA PROFUNDAMENTE
SEN DANIFICAR 0% TECIDOS

EXPERIMENTE

1STATIC
Format: 9:16 and 1:1
On: brand profile

:9:16 and 1:1
: brand profile

1VIDEO STORIES/FEED 1VIDEO STORIES/ FEED
Duration: until 15 sec Duration: until 15 sec

On: brand profile REELS + PARTNERSHIP ADS REELS + PARTNERSHIP ADS On: brand profile
Duration: 30 sec Duration: 30 sec
On: creator / brand profile On: creator / brand profile
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CONSULTORIAS 7
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CREATORS + PRODUCAO:

CULTURE SESS






